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What 1s Questionnaire?

 The questionnaire is a set of
questions on a given problem and
there is no direct contact between
researcher and respondent the
respondent will have to fill the
answers themselves.

» The questionnaire is mailed to
respondents who are expected to
read and understand the questions
and write down the reply.

Section-A

Q-1 Name of Respondent
Q-2 E-mail address

Q-3 Name of Institute

Q-4 Profession/Occupation
Q-5 Educational level

Q-6 Age

Q-7 Gender

Q-8 Place

Section -B

Q-1 Are you a working women from service industry?

a) Yes

b) No

Q-2 Are you in service industry as full time working professional?
a) Yes
b) No

Q-3 Are you aware about working environment in service sector?
a) Yes

b) No

Q-4 Do you know about workplace responsibility precisely?
a) Yes

b) No

Q-5 Do you know the work place colleagues?
a) Yes

b) No

Q-6 Is their harmony among colleagues at work place?
a) Yes
b) No

Q-7 People at work place treat women equally for almost all
assignments?

a) Yes

b) No

Q-8 Working women face challenge in pulling work well?
a) Yes

b) No

Q-9 Do you feel that women are given appropriate opportunities
work place?

a) Yes

b) No




Definitions

Bogardus

A questionnaire is list of questions to a number of persons for them to
answer.

Goode and Hatt

In general, the word questionnaire refers to a device for securing answers
to questions by using a form which the respondent fills in himself.

Wilson Gee

It does constitute a convenient method of obtaining a limited amount of
Information from a large number of persons or from a small selected
group which is widely scattered.



Types of Questionnaire

1.

2.

Structured Questionnaire

GREGREGICEIN
Unstructured Questionnaire
(3R TAT g2=ATdell)

Close Questionnaire

(3G 9L=ITdll)

Open Questionnaire

(Tell TRaATael)

Pictorial Questionnaire
(BECEIRESIEED)

Mixed Questionnaire

GIEGREGIEEL




Structure of Questionnaire

Directions for the respondents
(FITera3it & faw fadan)

Introductory Informations
(IRETcHe FA)

Main Questions and Tables
(ATT 93+A)




Essentials of a good questionnaire

The respondents should be educated.

Brief directions with regard to filling up the questionnaire should be given in the
questionnaire itself.

Questions should be simple and short and the size of the questionnaire should be
kept short.

Ambiguous/Vague questions should be avoided

The sequence of question should be logical, moving from easy to difficult.
Questionnaire should not contain personal and upsetting questions.

Some guestions should also be kept to check validity of the responses.

The quality of the paper, along with its colour, must be good so that it may
attract the attention of recipients.



Difference between Schedule and Questionnaire

Questionnaire

Schedule

Generally sent through mail.

Face to face contact

Relatively cheap and economical

Relatively more expensive

Non-response is high

Non-response is very low

Very slow and time consuming

Fast and less time consuming

No possibility of personal contact

Personal contact is possible

Respondents must be educated

Any type of respondents

Wider coverage

Limited coverage

Incomplete informations

Complete informations




Advantages

It Is economical.
Wide coverage Is possible

In short period of time valid information can be
collected.

Respondents have enough time to think and answer.
~ree from the bias of the interviewer.

Possibility of repetition.

It puts less pressure on the respondents




Disadvantages

The risk of incomplete information is high.
The rate of non-response is high.

It can be used only when respondents are educated
and cooperating.

Lack of personal contact.
Greater possibility of wrong answers.
This method is likely to be the slowest of all.



References

https://www.researchgate.net/publication/257944783

Kawulich, Barbara B. (2005). Participant Observation as a Data Collection Method [81
paragraphs]. Forum Qualitative Sozialforschung / Forum: Qualitative Social Research, 6(2),
Art. 43, http://nbn-resolving.de/urn:nbn:de:0114-fqs0502430.

Bailey, K. D. (2008). Methods of Social Research (4. ed.). Free Press. p. 194
Kothari, C.R. (2004). Research Methodology, Delhi : New age Publishers

Erlandson, D. A., Harris, E. L., Skipper, B. L., & Allen, S. D. (1993). Doing naturalistic
inquiry: a guide to methods. Newbury Park, CA: Sage.

https://www.wisdomjobs.com/e-university/research-methodology-tutorial-355/collection-of-
data-through-questionnaires-11490.html

Pandey, P & Pandey, M.M. (2015). Research Methodology : Tools and Techniques, Romania
: Bridge Center

10



Thank You

AVA

VAV

(7R & st )

Sunil Mahawar

Professor
Department of Gandhian & Peace Studies

Mahatma Gandhi Central University, Bihar

11



